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Abstract

The tourism sector of Bangladesh is perceived as very potential from the very beginning. The
policymakers, concerned authorities, and other active stakeholders frequently express such
opinions on different occasions. But the achievements in the lastdoades do not indicate

the same. Undoubtedly many factors are responsible for such slow progress. In that case,
M7RXULVP PDUNHWLQJY KDV EHHQ LGHQWLILHG E\ VRPH VWXC

The researcher was fascinated to ursdend the marketing issues, strategies, and
challenges of the tourism sector of Bangladesh. The objectives of the study were to portray
the current scenario of the tourism marketing issues (elements) in Bangladesh; to gain more
insights of tourist behaviom Bangladesh; to be acquainted with the competitiveness of
Bangladesh as a tourism destination; and to figure out the challenges of marketing the
tourism sector of Bangladesh.

It was an exploratory study in nature. Both the primary and secondary da&@ ha
been used. For primary data, a survey has been conducted on 390 respondents based on a
structured questionnaire. The respondents were tourists and visitors of four leading tourism
spots of Bangladesh. Besides, to collect qualitative data 28 activehsldées have been
interviewed from the concerned industries. To analyze the quantitative data different
statistical and mathematical tools have been used. For qualitative data, a content analysis
method has been used. Related secondary materials have ihemporated where
appropriate.

The necessity of tourism marketing is frequently pronounced by the responsible
authorities but its scope and potential contributions have not been identified. As a result,
need based, timely, and competitive s have not been developed and offered. Pricing
methods of tourism products are not well integrated. The distribution channels are less
effective. The promotional tools are not diverse and customized. Absence of realistic and
organized plans to produce&ied manpower for the tourism related industries is noticed.
The process of communication and providing services is not competitive as well. The
significance of the physical layout and presentation has never been properly addressed.

To formuate effective strategies required analyses, field level studies, and database
management could get priority. To do so a goal oriented and dynamic organization is highly
required. A group of skilled manpower with professional expertise, passion, andodevoti
toward the sector is extremely needed. As the goals are not SMART, the weaknesses are not
duly recognized yet. Absence of detail plans to uplift from the existing situation is also
noticed.

For the dynamic nature of the sector, the behayatterns of the tourists rapidly
changes. As the competitors offer value added services, the tourists' expectations increase.
The digital technologies are creating more scopes for them to compare and choose the best
alternative options. For this reasonhd& boundary of competition is being wider. The
marketers are struggling to keep the tourists satisfied through providing regular services.

In that situation, offering traditional and obsolete products in an unorganized manner
can not help towin in the competition. The pace of the service providers should be more
speedy and dynamic than the tourists. The tourism sector of Bangladesh can not follow this
trend. The domestic tourists are being interested in the alternative offers and destinations
Their outgoing tendency has increased in the last few years. On the other hand, the
international tourists are getting many alternative offers from neighboring countries.

For the distinctive nature, the domestic and international markets are equally
important to the marketers. Besides, by offering the nation as a destination, each country is
competing with each other. As a result, no one is beyond the racehelnglobal
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